
 

A ballad of family love and respect
The true treasure isn't always found in gold. 
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ALSO AVAILABLE 
Color the Adventure! Volume I 

Illustrated Coloring Book 

ISBN-13: 979-8-218-89965-3 
 

ABOUT THE BOOK 
Set in the rugged North Moccasin Mountains of Central Montana, Legend of the Thompson 
Goldbloods follows a grandfather guiding his family in a search for gold that becomes a journey 
of courage, family, and legacy. 

Blending Old West adventure with a mulƟgeneraƟonal family story, the narraƟve explores 
themes of perseverance, trust, and the true meaning of wealth. Inspired by real places and 
family history, it offers a rich read-aloud experience while engaging independent upper-
elementary readers. 

 

TARGET AUDIENCE 
 Family read-aloud audiences (ages 3–13), with strong mulƟgeneraƟonal appeal 
 Upper-elementary independent readers (Grades 4–8; Lexile® 1110L) 
 Readers of Western, regional, and heritage-based stories 
 GiŌ and tourism market, parƟcularly in Western and Montana-focused retail environments 

 



 

 

KEY SELLING POINTS 
 AuthenƟc Montana seƫng with broad Western heritage appeal.  
 MulƟgeneraƟonal family adventure celebraƟng perseverance and legacy.  
 Timeless themes of courage, trust, forgiveness, and character.  
 Excellent for family read-alouds and upper-elementary readers (Lexile® 1110L).  
 Ideal for children's, regional, Western, and giŌ-market merchandising.  
 Visually engaging and well-suited for giŌ purchases in high-traffic fesƟval and visitor seƫngs. 
 Supported by companion coloring books, educaƟonal resources, and stage adaptaƟons. 

 

ABOUT THE AUTHORS 
Thomas Thompson created the Goldbloods story to share the values of perseverance, integrity, and 
family legacy with his grandchildren, drawing on real experiences in Montana’s gold country. 
ChrisƟne Thompson brings the story to life through illustraƟon and development, shaping it into a 
mulƟ-format publishing project spanning literature, educaƟon, and stage. 

 

MARKETING & PUBLICITY 
 Author interviews, school visits, readings, and regional appearances.  
 AcƟve website and social media supporƟng books, educaƟonal resources, and theatre.  
 Outreach to bookstores, libraries, educators, and community organizaƟons. 

Visit ThompsonTalesPublishing.com to explore books, educaƟonal resources, theatre 
adaptaƟons, author journals, galleries, and ordering opƟons. 

 

 

 

 

 

 

 

 

Explore Books, Theatre & EducaƟonal Resources 

 


