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GOLOBLODDS

The true treasure isn't always found in gold.
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ABOUT THE BOOK

S

et in the rugged North Moccasin Mountains of Central Montana, Legend of the Thompson

Goldbloods follows a grandfather guiding his family in a search for gold that becomes a journey

(o)

B

f courage, family, and legacy.

lending Old West adventure with a multigenerational family story, the narrative explores

themes of perseverance, trust, and the true meaning of wealth. Inspired by real places and
family history, it offers a rich read-aloud experience while engaging independent upper-

e

lementary readers.

TARGET AUDIENCE

Family read-aloud audiences (ages 3—13), with strong multigenerational appeal
Upper-elementary independent readers (Grades 4-8; Lexile® 1110L)

Readers of Western, regional, and heritage-based stories

Gift and tourism market, particularly in Western and Montana-focused retail environments



KEY SELLING POINTS

e Authentic Montana setting with broad Western heritage appeal.

¢ Multigenerational family adventure celebrating perseverance and legacy.

o Timeless themes of courage, trust, forgiveness, and character.

e Excellent for family read-alouds and upper-elementary readers (Lexile® 1110L).

o Ideal for children's, regional, Western, and gift-market merchandising.

¢ Visually engaging and well-suited for gift purchases in high-traffic festival and visitor settings.
e Supported by companion coloring books, educational resources, and stage adaptations.

ABOUT THE AUTHORS

Thomas Thompson created the Goldbloods story to share the values of perseverance, integrity, and
family legacy with his grandchildren, drawing on real experiences in Montana’s gold country.
Christine Thompson brings the story to life through illustration and development, shaping it into a
multi-format publishing project spanning literature, education, and stage.

MARKETING & PUBLICITY

e Author interviews, school visits, readings, and regional appearances.
e Active website and social media supporting books, educational resources, and theatre.
e Outreach to bookstores, libraries, educators, and community organizations.

Visit ThompsonTalesPublishing.com to explore books, educational resources, theatre
adaptations, author journals, galleries, and ordering options.
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Explore Books, Theatre & Educational Resources



